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NATURAL GAS

COSTS LESS
THAN ELECTRICITY

You know the feeling of

stepping on the scale and
finally seeing that number go down? It's the
same feeling as seeing your energy bill
reduce in size each month when you switch
from electric to natural gas. Isn't it time to see
less each month? Because, when it comes to

energy costs, Less |s Best.

DENICA NI A

Make the switch to natural gas ‘ E N E R G Y

and earn up to $3,000 in rebates

PensacolaEnergy.com
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2023 Leadership Board

2023 Home Builders

Association of West Florida

Board of Directors
__ BUILDER MEMBERS

Fred Gunther, Gunther Properties
Drew Hardgraves, Landshark Homes
Ronnie Johnson, J. Taylor Homes
Heath Kelly, Heath Kelly Construction
Lowell Larson lll, Venture Real Estate
Alton Lister, Lister Builders,
Governmental Affairs Chair
Kyle McGee, Sunchase Construction
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Casey Smith, DR Horton
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Anton Zaynakov, Grand Builders
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Bill Batting, REW Materials
Rick Byars, Florida Power & Light
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John Hattaway, Hattaway Home Design,
Cost and Codes Chair
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Janson Thomas, Swift Supply
Wilma Shortall, Trustmark Mortgage
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Mary Jordan, Guif Coast Insurance
Tradesman Education Chair
Suzanne Pollard-Spann, Legacy Insurance Brokers
Ambassadors Chair

Ex-Officio Members of the Board of Directors
Blaine Flynn, Flynn Built
Shelby Johnson, Johnson Construction
Russ Parris, Parris Construction Company
Newman Rodgers, Newman Rodgers Construction
Thomas Westerheim, Westerheim Properties
Doug Whitfield, Doug Whitfield Residential Designer
Curtis Wiggins, Wiggins Plumbing
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Top Features and Design

Trends for 2023

Highlight Post-Pandemic Shifts
and Affordability Strugegles

ome buyer preferences have continued to shift

home building trends in the wake of COVID-19.

Following a brief uptick in new home sizes in 2021,

the average size of anew home dropped slightly

from 2,525 square feet to 2,480 square feet in 2022,
and the percentage of new homes with 3+ full bathrooms and 3+
car garages dipped to 33% and 17%, respectively. Meanwhile, the
percentage of homes with 4+ bedrooms rose slightly to 48%, in
part because of the flexibility in use that bedrooms can provide,
with the expectation that home size and amenities will continue
to grow in 2023 before dropping again in 2024.

“The decrease in new home size reflects the escalation
of home prices in 2022 and builders scaling back to try to meet de-
mand,” said Rose Quint, NAHB assistant vice president of survey
research. “The move toward larger homes and more amenities in
2023 will reflect the preferences of those who can afford higher

interest rates, and in 2024, size will fall back as affordability im-
proves with lower mortgage rates and more buyers re-enter
the market.”

Amenities no longer necessarily translate directly to
number of rooms or types of features within the home either —
it can also be simply having a space within the home that
provides respite.

“Home buyers are looking more and more to their homes
to provide a sense of well-being,” observed Donald Ruthroff, AIA,
founding principal at Design Story Spaces LLC. “They want their
homes to support their day-to-day health — physically, emotion-
ally and mentally.”

Builders and designers are achieving this through walk-
ing paths and other outdoor spaces connected to the home, as
well as the incorporation of natural materials and other examples
of biophilic design. Builders saw a large jump in the demand

Home Builders Association of West Florida | March 2023

for exterior amenities, such as patios, decks and
porches, in 2023, along with increased demand
for home office — which appeared on the list of
buyers’ most-wanted features for the first time
this year.

Demand was also on the rise for more
flexible and better equipped spaces to meet buy-
ers’ changing needs. This is true for both first-time
and repeat buyers, the majority of whom prefer
an open-kitchen family room. This space, Ruth-
roff highlighted, can be reconfigured and better
utilized to provide more space for additional
rooms or allow builders to incorporate higher-end
components to increase the feel and function.

“We’re learning that if we use less space,
we can spend more on details and finishes to make
rooms such as bathrooms feel more luxurious,”
he added. “And people will pay a little more for
solutions, such as cabinetry add-ons that eliminate
dead space, that add utility.”

Other home features that resonate with
both first-time and repeat home buyers include:

e Laundry rooms

e Exterior lighting

e Ceiling fans

e Patios

e Walk-in pantries

¢ Hardwood flooring on the main level

Housing affordability remains a struggle,
which home buyers recognize. The majority of
home buyers (91%) are willing to compromise to
afford ahome. The top three areas are:

¢ A smaller house
¢ Simpler/more basic interiors

e Fewer exterior amenities

TOP 10 REASONS TO DO BUSINESS WITH AN ACTIVE ASSOCIATE MEMBER

1. They support the industry at the local,
state and national levels.

2. They volunteer time, talent and treas-
ure to help the association
accomplish its goals.

3. They recruit their colleagues & busi-
ness contacts to become members.

4. They serve on committees & councils
gaining valuable networking opportunity while
helping to advance the association’s mission.

5. By doing so, you increase the value
proposition for all membership in our HBA.

6. They are strong supporters of
local and state PACs and BUILD-PAC.

7. They are a major source of non-dues
revenue through sponsorships, advertis-
ing, etc.

8. As industry partners, they are a valu-
able resource for business and manage-
ment tips.

9. They are heavily invested in your busi-
ness success: You win, they win!

10. Why wouldn’t you do business with
a member?

March 2023 | www.westfloridabuilders.com 0?



Tradesmen’s Education Council Visits the
Navarre High School Construction Academy

n February 13, 2023 the Tradesmen’s Education Council visited the
Navarre High School Construction Academy. We were given a tour of the
construction academy by James Fox, head of the Building Construction
Program. Mr. Fox has been the lead instructor for 10 years.

Mr. Fox explained the students are required to complete the HBI certifica-
tion basic certification carpentry, safety, basic electrical, basic plumbing. There are 200
students currently enrolled in this program. When students graduate from this Con-
struction Academy, they are ready for an apprenticeship program.

While there, we were able to witness several students pouring concrete for a driveway
ramp at the rear of the academy entrance.

Members in attendance were Amir Foladi, Chad Edgar, Mickey Clinard and Mary Jordan.
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Confidence in Remodeling
Is Strong Despite COVID-19

he National Association of

Home Builders’ (NAHB) Re-

modeling Market Index (RMI)

posted areading of 79 in the

fourth quarter of 2020. The
reading indicates remodelers’ confidence
in their markets, for projects of all sizes,
despite the ongoing negative impacts of
the coronavirus pandemic (Table 1).

The RMI is based on a survey asking
remodelers to rate five subcomponents of
the remodeling market as “good,” “fair”
or “poor.” Each question is measured on a
scale from o to 100, where an index num-

Table 1: Remodeling Market Index

ber above 50 indicates that a higher share
view conditions as good than poor.

The Current Conditions Index is an aver-
age of three of these subcomponents: the
current market for large remodeling proj-
ects, moderately-sized projects and small
projects. The Future Indicators Index is an
average of the other two subcomponents:
the current rate at which leads and inqui-
ries are coming in and the current backlog
of remodeling projects. The overall RMI

is calculated by averaging the Current
Conditions Index and the Future Indicator
Index. Any number over 50 indicates that

2020

First Second Third Fourth
Quarter Quarter Quarter Quarter

RMI 48 73 82 79
rrent Conditions In 58 77 86 85
The current market for |arge remodeling projects ($50,000 or 53 70 80 78
more) in the area you operate.
The current market for moderately-sized remodeling projects 59 78 86 88
(at least $20,000 but less than $50,000) in the area where you
operate.
The current market for small remodeling projects (under 62 83 20 89
$20,000) in the area where you operate.
Fut Indi | X 39 70 77 72
The current rate at which your leads and inquiries are coming 30 72 78 71
in.
Your current backlog of remodeling projects. 47 67 77 73
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more remodelers view remodeling market
conditions as good than poor.

In the fourth quarter, all components and
subcomponents of the RMI were 71 or
above. The Current Conditions Index av-
eraged 85, with large remodeling projects
(850,000 or more) yielding a reading of
78, moderately-sized remodeling projects
(atleast $20,000 but less than $50,000) at
88 and small remodeling projects (under
$20,000) at 89. These readings indicate re-
modeling activity is strong across projects
of all sizes.

Meanwhile, the Future Indicators Index
averaged to 72, with the rate at which leads
and inquiries are coming in at 71 and the
backlog of remodeling jobs at 73.

The fourth quarter RMI reading signals
robust growth for remodelers going into
2021. The NAHB forecast predicts an ac-
celeration in economic growth in the sec-
ond half of 2021 as vaccination rates rise,
further supporting remodeling activity.

The RMI was redesigned in 2020 to ease
respondent burden and improve its ability
to interpret and track industry trends.

As aresult, readings cannot be compared
quarter to quarter until enough data are
collected to seasonally adjust the series.
To track quarterly trends, the redesigned
RMI survey asks remodelers to compare
market conditions to three months earlier,
usinga ‘better,” ‘about the same,” ‘worse’
scale. In the fourth quarter, 68 percent in-
dicated conditions were the same as in the
third quarter, 21 percent said ‘better’ and 11
percent ‘worse.
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In addition to his father-mentor, college ; o
helped Heath grow into the businessman g =
heis today. “At Auburn, I majored in mar-
keting but had lots of courses in business
and finance. By the time I graduated, I felt
I had the foundation to be successful in
business.”

After his baseball career, Heath gained
valuable experience handling production
for alarge-volume home builder and as a
project manager for the Pensacola-based
custom home building firm and com-
mercial contractor Williams Brown, Inc.
Confident in his experience and knowl-
edge, Heath became licensed as a state-
certified general contractor and struck out
on his own with Heath Kelly Construction
in2012.

With a high level of customer service and
an intense focus on the hundreds of details
that go into a construction project, Heath
built the company volume up to over $4
million annually with a mix of custom

Heath Ieglly with his wife Dee and his

Heath and his son at the Auburn game in Omaha at the
College World Series

Heath with his Dad (Glenn Kelly) and son ( Taylor) out in Omaha at the
College World Series

en life closes one

door for a good person

such as Heath Kelly,

you can be sure anew

door opens and an
even brighter future lies ahead. That’s
certainly the case for the energetic owner
of Heath Kelly Construction, who is poised
to break into the ranks of the top custom
home builders in Escambia and Santa Rosa
counties.

Heath did what every young boy dreams of.
He was a high school and college baseball
star at Tate and Auburn, respectively,
played in the 1997 College World Series,
and was drafted by the Florida Marlins,
launching a seven-year career in profes-
sional baseball.

“I enjoyed my baseball experience and
developed some lifelong friendships and
sweet memories through it,” says Heath,
“but God called me to follow a different
path and gave me the opportunity to do
something else that I really love.”

Heath didn’t have to look very far tofind a
sterling role model. His father Glenn was a
subcontractor in all facets of the construc-
tion industry for more than 45 years and
Heath was at his side on the construction
sites as a young boy.

“Dad is amazing in that he could build
anything and his work ethic was off the
charts,” says Heath. “Learning from him
gave me the best education in construction
that I could ever have.”

homes and commercial structures. He
employs one project manager and relies on
long-standing relationships with subcon-
tractors and suppliers to assure construc-
tion quality.

Heath finds joy in both the residential and
commercial sides of the business. “We like
thinking outside-the-box with our custom
home clients and giving them the experi-
ence of creating a truly one-of-the-kind
home that fits their wants and needs,” says
Heath. “The commercial sector comes
with a different set of challenges but it’s
still about meeting our client’s needs and
helping them achieve their goals.”

Whether it’s cheering fans, proud parents,
or satisfied customers, Heath has a passion
for making people happy. After the Tampa

Home Builders Association of West Florida | March 2023

Bay Rays released him in 2003, he returned
home to play for the Pensacola Pelicans
during his last year of professional baseball
so his parents could see him perform.

When he started at shortstop on that 1997
Auburn team that featured the likes of Da-
vid Ross (a former major leaguer and now
the manager of the Chicago Cubs) and Tim
Hudson (who had a stellar 17-year career
pitching for the Oakland A’s and Atlanta

Braves), his father was unable to go out to
watch Heath and Auburn play in the Col-
lege World Series in Omaha, Nebraska. “I
always felt bad about that,” says Heath. “So
when Auburn made it to Omaha this year,
Itold Dad to jump in the truck and let’s go.
We did and had a great time.”

You could say that while baseball influ-
enced Heath Kelly, it didn’t define him.
Today, he takes great joy in being a son,

husband, and father (especially coaching
his 9-year-old son’s Little League team).
And when it comes to his business, he’s
working hard, with ingenuity and integrity,
to take Heath Kelly Construction to the
next level of professional performance.

For more on Heath Kelly Construction,
visit their web site at www.heathkelly-
construction.com, call 850-232-7195, or
email heath@heathkellyconstruction.com.

If you do business with previous members, please
give them a call and reinforce the value of
membership as well as the importance of

Members Doing Business with Members.

March 2023 | www.westfloridabuilders.com
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KAt REW Materials, we have people with the technical expertise to
help contractors, architects, and owners stay on top of new methods
in construction. Unique to the industry, REW has a team of
representatives and leading edge techonology to help our customers

"_develop the best possible solutions for today's complex applications.

REW Materials
uses all of the
latest innovations
to meet your
residential

jobsite needs.

he National Association of

Home Builders (NAHB) in

early February commended

Senate Banking Committee

Chairman Sherrod Brown
(D-Ohio), Ranking Member Tim Scott (R-
S.C.) and their fellow committee members
for making housing the focus of the panel’s
first hearing of the new Congress and rec-
ognizing that market-based solutions are
needed to boost the production of afford-
able housing and ease the nation’s housing
affordability crisis.

“We applaud the committee for making
housing a top national priority and allow-
ing NAHB to share its views on the barriers
the residential construction industry faces
toincrease the production of quality, af-
fordable housing,” NAHB Chief Economist
Robert Dietz said while testifying before
Senate lawmakers. “Building more homes
and apartments is the only way to tame
inflation, satisfy unmet demand, achieve
ameasure of price stability in the for-sale
and rental markets, and ease America’s
housing affordability crisis.”

The primary challenge of the housing
market is alack of attainable, affordable
housing in both the single-family and
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multifamily markets stemming from a lack
of construction over the prior decade that
has resulted in a structural deficit of 1.5
million residences.

“The causes of this underbuilding are
multifaceted and complex, but we com-
monly cite them as the ‘five Ls’ - a lack of
labor, lots, lumber and building materials,
lending for development and construction
purposes, and legal and regulatory barri-
ers,” said Dietz.

Solving all these problems is critical to
bending the affordability curve as Dietz
cited the following facts:

e The construction sector faces a
persistent labor shortage, with more
than 400,000 unfilled industry jobs.

¢ Regulatory costs account for about
a quarter of the purchase price ofa
new single-family home and even
more for apartment buildings due
to delay costs and zoning issues, and
these regulatory burdens have made
it very difficult to build entry-level
housing for first-time home buyers.

¢ Due primarily to supply chain dis-
ruptions, construction material costs
are up 36% since the start of 2020,
ultimately resulting in higher rents
and home prices.

The need for safe, affordable housing is
critical. Nearly one-third of renters were
cost burdened in 2020 according to Cen-

H \
Parade of Homes
{ May 6 - 14, 2023 )

sus data. Reducing these burdens requires
building additional housing.

“Unfortunately, construction of new, af-
fordable rental housing is often impossible
without some type of public support, such
as the Low-Income Housing Tax Credit or
tax-exempt bond programs,” said Dietz.

And with home buyers experiencing a dou-
bling of the 30-year fixed-rate mortgage
over the past year as the Federal Reserve
continues its fight against inflation, single-
family for-sale affordability has plum-
meted. According to the latest NAHB/
Wells Fargo Housing Opportunity Index,
just 38% of new and existing single-family
homes are affordable to families earning
the U.S. median income of $90,000. This
is the lowest affordability measure on this
index in the post-Great Recession period.

Dietz called on Congress to use its legisla-
tive tools to help improve affordability for
both renters and home buyers, and said
this will also help to fight inflation.

“Passing legislation to alleviate supply-
side bottlenecks, ease burdensome federal
regulations, and promote careers in the
skilled trades would increase home con-
struction, expand housing inventory and
lower inflation,” Dietz said. “However, if
action on these issues is delayed, hous-
ing costs, which are roughly 40% of the
Consumer Price Index, will continue to be
persistent drivers of inflation, and remain
aburden on American families.”

HOME BUILDERS ASSOCIATION OF WEST FLORIDA
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New Member

Profile

Brandon &onia Rogers

Inspire Luxury Homes

3285 Southwind Dr.
Gulf Breeze, FL 32563

0210-784-6800

inspireluxuryhomes.com
info@inspireluxuryhomes.com

nspire Luxury Homes is a cus-

tom home builderthat provides

luxury at all levels. Just because

your home is small doesn’t

mean it has to be boring. We
also understand that a home should
provide continuous value by using the
best and safest products on the mar-
ket, along with the best purification
solutions available for your families
wellness.

As amember of HBAWF, it
provides the opportunity to network
with local industry lealike to support
the small guys, develop partnerships
with vendors and take part in continu-
ing education that enhances both the
business and ultimately the customer.

We enjoy the outdoors with
our family, hunting, fishing, camping,
etc., we alsoenjoy the beautiful Pen-
sacola beaches as often as possible.

INSPIRE LUXURY HOMES
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HBAWTE News

sk any clay shooter how hard
itis to shoot clay targets zip-
ping across the sky, and they’ll
probably answer, “Theyre not
ard to hit, but they sure are
easy to miss.” This was not the case with
this year’s winners. First Place went to
the Ready Mix USA Team, David Snyder,
Donnie Goolsby, Greg Parsons and Scott
Goolsby. You might notice that Mr. Bob
Price is shown in the photo, he wanted to
win sobad! A close Second place went to
the American Concrete Supply Team, Noah
McBride, Jerry Campbell, Ben Campbell
and Scott Campbell. American Concrete
came equipped to feed an army for lunch,
grilling up a large batch of burgers and
brats with all of the fixins’.

A huge shout outto our

Sponsors this year.

This event would not be

such a success without
their support.

Gulf Coast Insurance
Kjm Land Surveying
Quality Roofing Solutions
American Concrete
Builders Firstsource
Regions Bank
Fairway Independent Mortgage
Sunfarm Energy
Performance Personel Services

Rew Materials
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Ist place team - Ready Mix USA - “Bob Price was close to winning”

Home & Auto go together.
Like you & a good neighbor.

3Mlig;'aEe'LJ°hI"S°:v Agent Some things in life just go together. Like home and auto
angley Avenue . . .
Pensacola, FL 32504 insurance from State Farm®. And you with a good neighbor

Bus: 850-4/8-7748 to help life go right. Save time and money.

www.michaeljohnsonagency.com CALL ME TODAY.
oo StateFarm:

State Farm Mutual Automobile Insurance Company, State Farm Indemnity Company, Bloomington, IL
State Farm County Mutual Insurance Company of Texas, Dallas, TX
State Farm Fire and Casualty Company, State Farm General Insurance Company, Bloomington, IL
State Farm Florida Insurance Company, Winter Haven, FL
. 1601975 State Farm Lloyds, Richardson, TX
2nd Place team - American Concrete Supply
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Final WOTUS Rule a Blow
to Housing Affordability,
NAHB Tells Congress

th the nation in the

midst of ahousing

affordability crisis and

an economy confront-

ing high inflation, the
National Association of Home Builders
(NAHB) told Congress in early February
that the Biden administration’s decision to
push through a far-reaching waters of the
United States (WOTUS) rule will need-
lessly raise housing costs, add unnecessary
regulatory burdens to small businesses
and harm economic growth while doing
little to protect America’s waterways.

Testifying before the House Transporta-
tion and Infrastructure Committee’s
Subcommittee on Water Resources and
Environment, NAHB Chairman Alicia
Huey, a custom home builder and devel-
oper from Birmingham, Ala., said “the new
WOTUS rule is so extreme that the federal
government will have the authority to
regulate certain roadside ditches, isolated
ponds and channels that may only flow
after heavy rainfall.”

The nation’s home builders are strong
stewards of the environment and believe
that common-sense best management
practices and understandable regulations
are the best path to achieving the goals

of the Clean Water Act and maintaining
housing affordability.

“Unfortunately, the final rule fails to
provide the clarity and certainty the home
building industry seeks,” said Huey. “This
rule will increase federal regulatory power
over private property and lead to increased

results are determined by a federal regula-
tor who decides whether a specific feature,
along with similarly situated waters in

the region, has material influence on the
chemical, physical or biological integrity of
atraditional navigable water.

Consequently, when developers and
home builders acquire property, it will be
nearly impossible for them to know the
jurisdictional status of certain features
without having federal regulators perform
significant nexus tests on each requested
jurisdictional determination. This results
in further regulatory delays and increased
costs for new single-family and multi-
family housing at a time when housing
affordability is at a more than 10-year low.
Ultimately, it is prospective home buyers
who will bear the brunt of this ill-con-
ceived rule.

“Builders and developers, already grap-
pling with the housing downturn, cannot
depend upon the future home buying
public to absorb the many costs associated
with overregulation,” said Huey. “This
final rule only adds to the headwinds that
our industry faces.”

Finally, this regulatory morass is made
worse since this new regulation could

be overturned within a few weeks or
shortly after it is implemented because the
Supreme Court has heard arguments in
Sackett v. EPA. The Sackett case is squarely
focused on the legality of the significant
nexus test.

“The administration has already declared
ahousing affordability crisis,” said Huey.
“So our message to policymakers is two-

1itigat.ion, - h AN fold: If the
permit re- This rule will increase federal administra-
quirements - tionis truly
and lengthy regulatory power over private interested
delays fgr 4 . . inknocking
anybusi-  property and lead to increased liti- dovmbarriers
ness trying % / 4 to affordable
tocomply. ~ gation, permit requirements and housing, it
Equally d will direct the
important,  lengthy delays for any business FPAand U.S.
these chang- 5 Army C
eswillnot  Lrying to comply.” Ofglggiﬁ;ffs
significantly tokeep from

improve water quality because much of the
rule improperly encompasses water fea-
tures already regulated at the state level.”

The final rule’s regulatory definition

for WOTUS includes the problematic
significant nexus test to establish fed-

eral jurisdiction over minor waterbodies
such asisolated wetlands, human-made
ditches or features that contain water only
inresponse to rainfall events. The test’s

implementing this rule until the Supreme
Courtissues its ruling in the Sackett case.
Second, because this rule is fatally flawed,
Congress should direct the agencies to im-
plement a durable and practical definition
of WOTUS that will truly protect our na-
tion’s water resources without infringing
on states’ rights and triggering additional
expensive, time-consuming permitting
and regulatory requirements.”
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Parade of Homes
May 6 - 14, 2023

Central Site: Iron Rock
Dream Home Builder: Signature Homes, LLC | 2959 Ridge Trail Blvd. Cantonment, Florida 32533
Iron Rock Directions:

o Take Highway 97 north for about 1.5 miles after the intersection of Hwy.97 and 297A

o Iron Rock will be on the left-hand side

o The community is across the street from Nowak Dairy Rd.

The 2023 American Dream Home is constructed by Signature Homes, LLC.

This Pensacola Energy Natural Gas Advantage Elite home features the latest natural gas
appliances, providing energy efficient comfort.

® DENIC AAI A

SNS ENERGY

Dream Home Builder:
Signature Homes, LLC

Central Site:
Iron Rock

PARADE OF HOMES

HOME BUILDERS ASSOCIATION OF WEST FLORIDA

T Stay up-to-date on news and events

Facebook

Have access to
exclusive promotions
and giveaways

Have pictures from
HBA events?

Share them with us!

Check out polls Tag yourself in our photos!
and fun facts

on the page

Visit Us @ facebook.com/HBAWF

March 2023 | www.westfloridabuilders.com
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HOME BUILDERS ASSOCIATION
H m f h b 0 Saturday, April 1, 2023 OF WEST FLORID

REBATES

BUILDERS ASSOCIATION

10:00 a.m. - 4:00 p.m. - . M -
1100 o 400 % PRIODUICIT
WANT TO START GETTING

FOR PRODUCTS

YOU ALREADY USE?

=z EXPO

Pensacola Fair Grounds

Information Available at:
WWW. HomeExpoPensacola com

Registration: 8:00 a.m.
Shotgun: 9:00 a.m.

$110 Per Player ($440) Some

Submit form with payment information pnor to April 14, 2023.
1f you need an invoice for p purposes, pl tact Vicki Pelletier
at V!ckl@hbawicom or 850-476-03 18,

FREE MEMBER BENEFIT OF PARTICIPATING MANUFACTURERS - R o )
YOURSTATE & LOCAL HBA [ i e
FHBArebates.com meomer BRIZO L_» S, i

Chamme“!.@“- ]‘iu;_‘r-q BECQOSETMAD h“ 2 DELTA Charge my (Visa, Mastercard or AmEx) in the amount of $

Avnercas Favcrsa ey laltile: see what Delta can do- Card Number: Expiration: CVV Code.

Thank you to our Event Sponsors

= Leaf@Filter Signature: Will mail or drop off check.
3@ cox fruw LK ¥ 2

%{l ELEMENT sSTONE\WORKS FranklinBrass

FENTRA e HBA of West Florida - 4400 Bayou Blvd., Suite #45 - Pensacola, FL 323503 (850) 476-0318

6

GULF COAST

insurance

One Great Team, Amazing Service!

L & © HEATEGLO [ g
FYPON GENERAC ¢sLo  hedtiator

IF YOU USE ANY OF OUR

PARTICIPATING
MANUFACTURERS

Honeywell HUNTSMAN ;, ator  (Jacvzzi
Home BUILDING SOLUTIONS

E LG SIGNATURE GEARSON LEVITON.

LigerTy HARDWARE  £$LUTRON MARAZZI=2

008 NORITZ' PEERLE// 4PROGRESS r [ SIGNATURE | N CONSTRUCTION

& COMPA”” llc = With our best agents located in Pensacola,

you can be sure you'll...

SimpljFite THERVANTRU @ Timberloch @ Timberlech - : , " =
MRt © Trpherks a2, As a residential and commercial certified general B o st Vel R

Contractor we Specialize in « Secure protection for your most valued assets

Ciieam GACUFLo TEARY ZUrn ~ - L e
. Custom Homes " v L) 3 : : 2 . Have access to an exp«_erienced agent proyiding
HBﬁ o Remodels . A - ; you with personal service throughout Florida
THE AVERAGE REBATE PER REBATES * Renovations '-
BUILDER / REMODELER COMPANY Builders Average Rebate 2021 - Commercial Projects
WHO PARTICIPATED IN 2021 WAS: [ 1Rk 1RE 1 —

$737.35

Under 20 Ad

$13,068.44

Multi-Family Bulders

$3,014.66

Dax Campbell

2 A 850.698.4153

Jdresses

$1,582.20

@ HBArebates.com %? 866.849 . 8400

™M info@HBArebates.com @MemberRebateProgram & Gulf Coast Insurance 700 New Warrington Rd  Pensacola 0: 850-497-6810
Lo gcains.com Pensacola, FL 32506

Mary Jordan Cassy Smith  Taylor Bubert  Vicki Ruschel
dax.campbellconstruction@gmail.com Agent/Owner Operations Manager House Agent Personal Lines Manager
(850) 384-0593 (850) 497-6810 (850) 497-6810 (850) 497-6810

mary@gcainsurance.com  cassy@gcainsurance.com taylor@gcainsurance.com vicki@gcainsurance.com

18 Home Builders Association of West Florida | March 2023 March 2023 | www.westfloridabuilders.com 1g
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GET INVOLVED

HBA Councirs AND COMMITTEES!

Tradesman Council
Meets Monthly

HBA Ambassadors
Meets Monthly 2nd
Tuesday of each month
Board of Directors
Meets Monthly 3rd

Sales & Marketin
9 Tuesday of each month

Council
Meets Monthly
HBA
HOME BUTLDERS ASSOCTATION OOF WEST FLORIDA

BALLINGERPUBLISHING.COM

850.443.1166

If you do business with previous members,
please give them a call and reinforce the value
of membership as well as the importance of

Members Doing Business with Members

TOP 10 REASONS
TO DO BUSINESS
WITH AN ACTIVE
ASSOCIATE
MEMBER

1. They support the industry at the
local, state and national levels.

2. They volunteer time, talent and
treasure to help the
association accomplish its goals.

3. They recruit their
colleagues and business
contacts to become members.

4. They serve on committees and
councils gaining valuable networking
opportunity while helping to advance
the

association’s mission.

5. By doing so, you increase
the value proposition for all member-
ship in our HBA.

6. They are strong supporters of local
and state PACs
and BUILD-PAC.

7. They are a major source
of non-dues revenue through
sponsorships, advertising, etc.

8. As industry partners, they are a
valuable resource for business and
management tips.

9. They are heavily invested in your
business success:

You win, they win!

10. Why wouldn'’t you do business
with a member?

HBA

HOME BUTLDERS ASSOCIATION OF WEST FLORIDA

NEw MEMBERS

ASSOCIATE MEMBERS

America’s Home Place

Chandler Smith - General Manager
749 N. Ferdon Blvd.

Crestview, FL 32536

p (850) 634-6298

Butler and Associates, LLC
William Butler

2420 East Olive Road, Suite A
Pensacola, FL 32514

P (850) 476-4768
butlersurveying.com

Spike: Dax Campbell

H&H Payroll

Jim Haggerty - VP
928 North 52nd Av
Pensacola, FL 32506

p (850) 637-1897

H&R Roofing and Construction
David K. Rasco

3625 Pearl Court

Navarre, FL 32566

p (850) 625-0325
phrroofingandconstruction.com
Spike: David Rasco

Panhandle Building Materials Inc
Robert Davis - President

890 Industrial Court

Pensacola, FL. 32505

p (850) 466-2362

Spike: Robert Davis

PLIRIS

Royal Mortier - President
3311 Gulf Breeze Pkwy
PMB 149

Gulf Breeze, FL 32563

p (541) 521-1276

pliris.co

Panhandle Building Material. Inc.
Robert Davis - President

890 Industrial Court

Pensacola, FL 32505

p (850) 466-2362

Spike: Robert Davis

Southeast Roofing & Construction Inc
Michael Parsons

9531 N. Palafox St

Pensacola, FL 32534

p (850) 478-4715

Total Fire Protection

Amy Dietrich - Sales Manager
6260 Technology Dr

Suite A

Pensacola, FL 32505

P (850) 417-4470

totalfire.biz

Spike: Suzanne Spann

Truex Preferred Construction
Bill Truex - President

3797 SAccess Rd.

Englewood, FL 34224

p (941) 270-1733
TruexPreferredConstruction.com

BUILDER MEMBERS

Dupont Fine Homes
Ruth Esser

3773 Highway 87
Navarre, FL 32566

p (850) 390-5151
Spike: John Hattaway

Father Daughter Properties LLC
Jessica Ford - Owner

2398 Fairburn Street

Pensacola, FL 32514

p (850) 712-6553

fdbuilds.com

Spike: Wilma Shortall, Trustmark Bank

INSIGHT Construction & Development
Oleh Tuzhanskiy - Owner

312 Columbus St

Panama City Beach, FL 32407

p (850) 252-3938

Inspire Luxury Homes LLC
Brandon Rogers - President
3285 Southwind Drive

Gulf Breeze, FL 32563

p (210) 784-6800
inspireluxuryhomes.com

MEMBER RENEWALS
JANUARY & FEBRUARY

All Seasons Service Network
Ameris Bank

Architectural Concrete Designs Inc.
Avant Home Builders, Inc.

Avia Homes, Inc.

Beebe’s Pest and Termite Control
Bellcore Commercial

Blue Haven Pools

Bluelinx Corporation

Builders Specialties Supply, Inc.
Carver Darden

Charter Development Corp.

Classic Homes of Pensacola, LLC
Coastal Homebuilders, Inc
Community Bank

Country Manor Homes, Inc.
Emerald Coast Constructors, Inc.
EZ Modern Homes LLC

Fairway Independent Mortgage Corp.
Folkers Window Company

Gene's Floor Covering

Genesis Land and Title

Guy Brothers Roofing, Inc.

Heath Kelly Construction LLC
Heaton Brothers Construction Co., Inc.
Hometown Contractors, Inc
Interior / Exterior Building Supply
Kings Roofing

Lennar

MDH Construction Services/Foundation
Repair, Inc.

Mitchell Residential

Napier, Inc. of Pensacola

0Old South Construction, Inc.

Ondra Home Building LLC

Pea Ridge Cash & Carry (Pittman Lumber)

Pelican Real Estate & Development of NW
Florida Inc

Pensacola Energy

RAC Disposal Service

Regal CSI,LLC

Russell Home Builders

Saltmarsh, Cleaveland & Gund
Samuel Stevens & Associates

Sandy Sansing Dealerships

Shaffer Construction

SNS Realty, Inc

Southeast Roofing & Construction Inc
Southern Brass, LLC

SouthState Bank

Terhaar & Cronley Property Co, Inc.
Timberland Contractors, Inc.

Tool Expo Corporation

University Lending Group

Vinyl Plank 4 Less

Westervelt Ecological Services
‘Whitworth Builders, Inc.

Wiggins Plumbing, LLC

Home Builders Association of West Florida | March 2023
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In construction, a spike is a steel object
thatis essential to making a building
strong. Asin construction, the HBA

of West Florida sees a Spike as some-

one that works to keep our association
strong. Spikes work on the recruitment
and retention of members in addition to
keeping members active with the associa-
tion. Anyone is eligible for Spike status.
On Spike credit is awarded for each new
member recruited and an additional credit
is awarded for that new member’s renewal
on or before their anniversary date. If you
help to retain a member, you are eligible to

receive a half point for each member.

Spike Club Levels

Spike Candidate 1-5 credits

Blue Spike 6-24

Life Spike 25-49

Green Spike 50-99

Red Spike 100-149

Royal Spike 150-249

Super Spike 250-499
Statesman Spike 500-999

Grand Spike 1000-1499
All-Time Big Spike 1500+

Spike Club Members and their credits
as of 12/31/2022.

Statesman Spike 500 Credits
Harold Logan 525

Super Spike 250 Credits
Rod Hurston 430.5

Jack McCombs 303.5

Royal Spike 150 Credits
Rick Sprague 209.5

Edwin Henry 201

William “Billy” Moore 181

Bob Boccanfuso 165.5

Red Spike 100 Credits
Charlie Rotenberry 150

Oliver Gore 114.5

Ron Tuttle 109.5

Ricky Wiggins 101

Green Spike
David Holcomb
Newman Rodgers IV
Doug Sprague
Kenneth Ellzey, Sr.
Russ Parris

Paul Stanley

Blaine Flynn

Bob Price, Jr.
Thomas Westerheim
Darrell Gooden

Wilma Shortall

Life Spike

Bill Daniel

John Hattaway
Doug Whitfield
Suzanne Pollard-Spann
Garrett Walton
Amir Fooladi
Luke Shows

Steve Moorhead
Brent Woody
Karen Pettinato
Larry Hunter
Taylor Longsworth
Lee Hudson
Alton Lister
Milton Rogers
Doug Herrick
Dean Williams
Lorie Reed
Martin Rich
William Merrill
Bruce Carpenter
Rick Faciane
Kevin Ward

Bill Batting

Alex Niedermayer

Kim Cheney

Spike Credits
Shelby Johnson
Mary Jordan
Kevin Russell
James Cronley
Rodney Boutwell

50 Credits

99
99
90
8o
73-5
67.5
65.5
595
57
52
505

25 Credits
50

45

42.5

32.5

32

27

26

22.5

20.5
20

19
17
16.5
16
16
15.5
14.5
14.5
12.5
12.5
12
12
11

10

9.5
9.5

ADVERTISER’S INDEX

Alpha Closets 23
850.934.9130

Alpha Closets.com

leslie@alphaclosets.com

Ballinger Publishing 20
850.443.1166
ballingerpublishing.com

Campbell Construction and Company, LLC 19
850.698.4153
dax.campbellconstruction@gmail.com

Gulf Coast Insurance 19
850.497.6810
gcins.com

Michael Johnson Insurance Agency 15
850.478.7748
michaeljohnsonagency.com

Pensacola Energy 02
0 850.436.5050
espnaturalgas.com

Rew Building Materials, Inc. 12
0 850.471.6291

¢ 850.259.7756
bbatting@rewmaterials.com
ecbmfl.com

West Fraser Back Cover
westfraser.com/osh

Please Support
Our Advertisers!

HB A

HOME BUILDERS ASSOCIATION OF WEST FLORIDA
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L Alpha &)

. closets | ..

Closet and Murphy Bed Showroom
Call for a design consultation today! 850.934.9130
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t COOLER ATTIC. COOLER HOUSE.

10K

SOLARB_RD

RADIANT BARRIER SHEATHING

Solarbord Radiant Barrier roof sheathing reduces the cost of heating

and cooling a home. Using heat-reflecting foil laminated onto our OSB, s E N D RAD IANT

Solarbord stops up to 97% of the sun’s radiant energy before it can

penetrate the attic space. When you stick Solarboard where the sun H EAT BAC K WH E R E

shines, your attic can be up to 30 degrees cooler. And a cooler attic IT CAM E FRO M
means a cooler house. Use Solarbord, your customers will thank you.

LEARN MORE AT WESTFRASER.COM/0SB



